SEE WHAT
OTHERS DON'T..

Vision for Brokerage Growth
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Sea of Sameness

1. Splts

2 Leads

3 lech

4. rainings
5. Meetings
0. Recruiting






~riction FPoints = Innovation

1. Long onpoarding

2. Unused tech

3 Slow transactions/processing
4. FPoor communication

5. Lead follow up

0. Admin headaches
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1. PAIN vs NIC

- tO nave

2 Revenue & Retention

3. EXIsting Behavior

4. \WIinning N 30-60 days

5. Integrates NICELY
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1. Bullt for presentations vs daily

2 Duplicative

Dependent on PERFECT usage

Really a propblem?

AddAS Ccost vS SAVES
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Ultimate Reality Cneck

Snut off the PLATFORM for a week

- SCRAMBLE - Adoption
- SHRUG - Subscription

Buy Outcomes, not tools....
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NickBalleySpeaker.com

Thank you
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