
 

2016 

 

 

Georgia REALTORS
®
 partners with the Local Boards and  

REALTOR
®
 Firms to provide quality, affordable continuing education courses. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

   
 

Advertising, Social Media: The Rules 

#66983 

 

Sponsored by: 
 

Georgia Association of REALTORS
®
, GREC School #271 

Partners in Education Program 
 

Visit the Georgia REALTORS
®
 website to learn about 

membership benefits, continuing education opportunities, 

networking events, and more! 

 
(www.garealtor.com) 

 
NOTICE: The following material is copyrighted and is provided to you for one-time use only in this GAR-sponsored course. 

You may not reproduce or redistribute any portion of this packet  

without the express written permission from the GAR Professional Development Department. 

http://www.garealtor.com/


 
 
 
 
 

 
STUDENT NOTICE 

 
The Georgia Association of REALTORS®, Inc. is approved by the Georgia Real Estate 
Commission (GREC) to offer continuing education, sales postlicense, and broker prelicense 
courses. The GREC school code number is 271 with a renewal date of December 31, 2019. 
 
The Georgia Real Estate Commission has approved this course for three (3) hours of 
continuing education credit. GAR school policy defines an instructional hour as 50 minutes. 
 
To receive continuing education (CE) credit for this in-classroom course, the student must: 

 be on time 

 sign in with the course facilitator before the course begins 

 be present in the course during all instruction periods 

 return a completed evaluation to facilitator at the end of course 

 not have taken this course for continuing education credit within the past 366 days. 
 
There is no make-up session for this course. 
 
Cell phones and other electronic devices can be distracting. Use of communication 
methods such as text messaging, E-mailing, web surfing, etc. is prohibited while class is in 
session if it poses a distraction to other attendees and shall be grounds for dismissal.   
Taking pictures of PowerPoint slides requires the permission of the instructor. 
 
Entrance qualifications and standards of completion will not be based on race, color, sex, 
religion, national origin, familial status, handicap, sexual orientation, or gender identity. 
 
No recruiting for employment opportunities for any real estate brokerage firm is allowed 
during this course or on the premises while this course is in session. Any effort to recruit 
by anyone should be promptly reported to the Director of Professional Development; 
Georgia Association of REALTORS®; 770-451-1831; 6065 Barfield Road; Sandy Springs, 
GA 30328; or to the Georgia Real Estate Commission; 404-656-3916; International Tower; 
229 Peachtree Street, NW; Suite 1000; Atlanta, GA 30303-1605. 
 
 
            1-20-16 



5/17/2016

1

“Advertising, Social Media, 
The Rules”

Instructor: Sharon D. Miller  |  Material: Advertising 520-1-.09, Fair Housing Laws 109

OBJECTIVE
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� Students will learn how to construct a proper ad

� Student will be able to recognize an ad written 
improperly

� Student will know how to explain and employ 
advertising for social media

� Student will be able to identify fair housing 

advertising words & triggers

ETHICS

ARTICLE 12

� REALTORS® shall be honest and truthful in their real 
estate communications and shall present a true picture in 
their advertising, marketing, and other representations

� REALTORS® shall ensure that their status as real estate 
professionals is readily apparent in their advertising, 
marketing, and other representations

� And that the recipients of all real estate communications 
are, or have been, notified that those communications are 
from a real estate professional

12
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12-4

� REALTORS® shall not offer for sale/lease or 
advertise property without authority

ETHICS

Standard of Practice 12-4

5/17/2016Advertising: 520-1-.09

12-5

� REALTORS® shall not advertise nor permit any 
person employed by or affiliated with them to 
advertise real estate services or listed property in any 
medium (e.g., electronically, print, radio, television, 
etc.) without disclosing the name of that 
REALTOR®’s firm in a reasonable and 
readily apparent manner either in the 
advertisement or in electronic advertising via 
a link to a display with all required 
disclosures

ETHICS

Standard of Practice 12-5

ETHICS
12-8

� The obligation to present a true picture in 
representations to the public includes information 
presented, provided, or displayed on REALTORS® 
websites.

� REALTORS® shall use reasonable efforts to ensure 
that information on their websites is current

� When it becomes apparent that information on a 
REALTOR®’s website is no longer current or 
accurate, REALTORS® shall promptly take 
corrective action

Standard of Practice 12-8

5/17/2016Advertising: 520-1-.09
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ETHICS

Standard of Practice 12-9

� REALTOR® firm websites shall disclose the 
firm’s name and state(s) of licensure in a 
reasonable and readily apparent manner

� Websites of REALTORS® and non-member 
licensees affiliated with a REALTOR® firm shall 
disclose the firm’s name and that REALTOR®’s 
or non-member licensee’s state(s) or licensure in 
a reasonable and readily apparent manner

12-9

5/17/2016Advertising: 520-1-.09
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12-10

� REALTORS®’ obligation to present a true 
picture in their advertising and 
representations to the public includes Internet 
content posted, and the URLs and domain 
names they use, and prohibits REALTORS® 
from:

ETHICS

Standard of Practice 12-10

5/17/2016Advertising: 520-1-.09

12-10

1. Engaging in deceptive or unauthorized framing 
of real estate brokerage websites:

2. Manipulating (e.g., presenting content developed 
by others) listing and other content in any way 
that produces a deceptive or misleading result;

3. Deceptively using metatags, keywords or other 
devices/methods to direct, drive, or divert 
Internet traffic; or

4. Presenting content developed by others without 
either attribution or without permission, or

5. Otherwise mislead consumers

ETHICS
Standard of Practice 12-10 cont.



5/17/2016

4

5/17/2016Advertising: 520-1-.09

12-13

� The obligation to present a true picture in 
advertising, marketing, and representations 

allows REALTORS® to use and display only 
professional designations, certifications, and 
other credentials to which they are legitimately 
entitled.

Standard of Practice 12-13

ETHICS

1.a  Advertising or Advertisement

1.a

� For the purposes of this Rule, the term 
“advertising” or “advertisement” means:

� Any manner, method, or activity by which a licensee 
through the use of any media makes known to the general 
public real estate for sale, rent, lease, or exchange.

5/17/2016Advertising: 520-1-.09

1.b  Media

� For the purpose of this Rule, the term “media” 
includes, but is not limited to:
� Print, photographs, broadcast, and the Internet including, 

but not limited to such examples as:

� Newspapers, magazines, flyers, posters, business cards, 
billboards, radio, videos, television, signs (including office, 
directional, “for sale,” “for lease,” “sold,” or vehicle signs), 
newsletters, voicemail, email, facsimile transmission, 
Internet websites, blogs, video blogs, property listing 
database services, email farming, news groups, discussion 
lists, bulletin boards, social networking/social media, 
instant text messages, multimedia advertising, banner ads, 
pop-up, and similar media.

1.b

5/17/2016Advertising: 520-1-.09
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2.  Misleading Advertising

� Any advertising that is misleading or 
inaccurate in any material fact or in any way 
misrepresents any real estate is prohibited.  

� Whenever a licensee becomes aware that a 
principal with whom the licensee’s firm has a 
brokerage engagement is advertising to sale, 
buy, rent, lease, or exchange real estate in such 
a manner that is inconsistent with this rule, 
the licensee must immediately take steps to 
stop the advertising until it complies with this 
rule.

2

5/17/2016Advertising: 520-1-.09

17

5/17/2016Advertising: 520-1-.09

EXAMPLES FOR CLASS PURPOSE ONLY

18
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EXAMPLES FOR CLASS PURPOSE ONLY

O
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EXAMPLES FOR CLASS PURPOSE ONLY

2.1  Advertising by Affiliated Licensees`

� All advertising by associate brokers, 
salespersons, and community association 

managers must be under the direct

2.1

supervision 
of their broker and in the name of their 

firm

5/17/2016Advertising: 520-1-.09

3.  Written Permission to Advertise

� A licensee shall not advertise any real estate for 
sale, rent, lease, or exchange unless the licensee has 
first secured the written permission written permission of the owner, 
the owner’s authorized agent, or the owner of a 

leasehold estate.

� When such permission is granted, a licensee 
advertising real estate that is listed with another 
firm shall clearly and conspicuously disclose that 
fact and the name of the listing firm unless the 
listing firm has expressly agreed in writing to waive 
those clear and conspicuous disclosures.

3.

5/17/2016Advertising: 520-1-.09
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4.  Discriminatory Advertising Prohibited

� A licensee shall not advertise to sell, buy, 
exchange, rent, or lease real estate when such 
advertisement is directed at or referred to 
persons of a particular race, color, religion, sex, 
handicap, familial status, or national origin.

� The contents of any advertisement must be 
confined to information relative to the real estate 
itself, and any advertisement that is directed at 
or referred to persons of any particular race, 
color, religion, sex, handicap, familial status, or 
national origin is prohibited.

4.

5/17/2016Advertising: 520-1-.09
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Part 109.10 FAIR HOUSING

The purpose of this part is to assist all advertising media, 

advertising agencies and all other persons who use advertising to 

make, print, or publish, or cause to be made, printed, or 

published, advertisements with respect to the sale, rental or 

financing of dwellings which are in compliance with the 

requirements of the Fair Housing Act.  These regulations also 

describe the matters this Department will review in evaluating 

compliance with the Fair Housing Act in connection with 

investigations of complaints alleging discriminatory housing 

practices involving advertising.

5/17/2016Advertising: 520-1-.09

24

a. General. This part describes the matters the Department 
will review in evaluating compliance with the Fair Housing 
Act in connection with investigations of complaints alleging 
discriminatory housing practices involving advertising.  Use 
of these criteria will be considered by the General Counsel in 
making determinations as to whether there is reasonable 
cause, and by the Assistant Secretary in making 
determinations that there is no reasonable cause, to believe 
that a discriminatory housing practice has occurred or is 
about to occur.

Part 109.16(a) FAIR HOUSING
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Part 109.16(a.1) FAIR HOUSING

1. Advertising media.  This part provides criteria for use by 

advertising media in determining whether to accept and 

publish advertising regarding sales or rental transactions.  

Use of these criteria will be considered by the General 

Counsel in making determinations as to whether there is 

reasonable cause, and by the Assistant Secretary in 

making determinations that there is no reasonable cause, 

to believe that a discriminatory housing practice has 

occurred or is about to occur.

5/17/2016Advertising: 520-1-.09
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2. Persons placing advertisements.  A failure by 
persons placing advertisements to use the criteria 
contained in this part, when found in connection 
with the investigation of a complaint alleging the 

making a determination of reasonable cause, and by 
the Assistant Secretary in making determinations 
that there is no reasonable cause, to believe that a 
discriminatory housing practice has occurred or is 
about to occur.

Part 109.16(a.2) FAIR HOUSING

5/17/2016Advertising: 520-1-.09
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Let’s look at our handout on the “The 
Dos And Don’ts of Advertising under 
the Fair Housing Act”

FAIR HOUSING ADVERTISING

/home/fairhous/public_html/library/printer_friendly.php on line 11
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5.  Internet Advertising
5.

� In addition to the unfair trade practices found in 
O.C.G.A. § 43-40-25 (b) (1), (2), (11), (12) and 
(21) or any other requirements found in this 
Rule, any advertising on the Internet by a 
licensee of real estate for sale, rent, lease, or 
exchange shall disclose the name and telephone 
number of the licensee’s firm on every viewable 
web page of a website except as herein otherwise 
provided.

5/17/2016Advertising: 520-1-.09

WEB PAGE EXAMPLE

5/17/2016Advertising: 520-1-.09
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www.acprealestate.com/ads (on every page)

5.a   Internet Advertising

� When advertising in electronic messages of limited 
information or characters, a licensee shall provide a 

direct link to a display that is in compliance with 
this Rule.

5.a

5/17/2016Advertising: 520-1-.09
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Anna Cooper Real Estate Partners Eastside

123 City Street

Anywhere, USA 12345

Office: 912-308-5572

Email: anna@annacooper.com

www.acprealestate.com

www.acprealestate.com/ads

WEB PAGE EXAMPLE

� When advertising real estate for sale, rent, lease 
or exchange on an internet website not owned or 

controlled by the licensee or firm with which the 
licensee is affiliated and that website’s terms of 
use limit the licensee’s ability to comply with 
this paragraph, the advertising shall provide a 

direct link to a display that is in compliance with 
this Rule on every viewable webpage of the 
website.

5.b

5.b   Internet Advertising

5/17/2016Advertising: 520-1-.09

5/17/2016Advertising: 520-1-.09

33

Anna Cooper Real Estate Partners Eastside

123 City Street

Anywhere, USA 12345

Office: 912-308-5572

Email: anna@annacooper.com

www.acprealestate.com

www.acprealestate.com/ads

WEB PAGE EXAMPLE
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� Information on a website maintained by a 
licensee that is outdated shall be updated or 

removed from the website within thirty(30) 
days of the information becoming outdated.

5.c

5.c   Internet Advertising

5/17/2016Advertising: 520-1-.09

� If a licensee’s website is maintained by an 
authorized third party (other than its firm or its 
franchisor’s webmaster), the licensee shall provide 
to the third party, a timely written notice, by mail, 
fax, or electronic means, of any updates to 
outdated information or information to be 
removed from the website, so that such updates or 
information removal may be accomplished in 
accordance with this Rule. 

� A licensee who provides such timely notice shall 
not be in violation of this Rule if the third party 
fails to effect an information change as notified.

5.d

5.d   Internet Advertising

5/17/2016Advertising: 520-1-.09

� The requirements of this Rule apply to 
advertising and information on a website that is 
within the licensee’s ownership or direct 
control.  

� No licensee shall be responsible for any 
information taken from the licensee’s website, 
or other advertising, if placed on a website, or in 
other advertising outside the licensee’s 
ownership and/or direct control and without 
the licensee’s consent.

5.e

5.e   Internet Advertising

5/17/2016Advertising: 520-1-.09
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INTERNET DATA EXCHANGE

(IDX)
Internet Data Exchange

37

5/17/2016Advertising: 520-1-.09

What is Internet Data Exchange?

� Internet Data Exchange (“IDX”), also 
referred to as “Broker Reciprocity,” is the 

next stage in the evolution of MLS as the 
primary means of enhancing cooperation 
between REALTORS® to facilitate the 
purchase and sale of real property, IDX gives 

MLS Participants/Broker the ability to 
authorize limited electronic display of their 
listings by other Participants/Broker.  

38

5/17/2016Advertising: 520-1-.09
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� Under IDX, brokers/participants exchange 
consent to display each other’s listings on 

participants’/broker’s websites and using 
applications for mobile devices that 
participants/brokers control.

What is Internet Data Exchange?
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How is “control” defined in the IDX policy?

� For purposes of the IDX policy “control” 
means participants/broker must have the 

ability to add, delete, modify and update 
information as required by the IDX policy.  

� All displays of IDX listings must also be under 
the actual and apparent control of the 
participants/brokers, and must be presented 

to the public as being the 
participant’s/broker’s display.  

40

5/17/2016Advertising: 520-1-.09
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� Actual control requires that the participant/broker 
has developed the display, or caused the display to be 

developed for the participant/broker pursuant to an 
agreement giving the participant/broker 
authority to determine what listings will be 
displayed, and how those listings will be displayed.  

How is “control” defined in the IDX policy?

5/17/2016Advertising: 520-1-.09
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� Apparent control requires that a reasonable 
consumer viewing the participant’s/broker’s display 
will understand the display is the 
participant’s/broker, and that the display is 
controlled by the participant/broker.  

� Factors evidencing control include, but are not 
limited to, clear identification of the name of the 
brokerage firm under which the 
participant/broker operates in a readily 
visible color and typeface, except as otherwise 
provided for in the IDX policy (e.g. displays of 
minimal information).

How is “control” defined in the IDX policy?
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Can I authorize some, but not all, Participants to display 
my listings?

� If you consent to display of your listings by other 
Participants/Broker under the IDX program, then 

any other Participant/Broker in the MLS may display 
your listings through an IDX approved system

� If you prefer to authorize some, but not all, 
Participants/Brokers to display your listings, this can 
be accomplished – though not under the IDX 

program; separate consents would have to be 
granted to each Participant/Broker authorized to 
display your listings.

43
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Must the listing firm be identified when I display 
other Participants’ listings?

� The simple answer is YES

� Participants/Broker will want to keep the 
requirements of license law and the Code of 
Ethics (particularly Article 12 and S.O.P 12-5) in 
mind when engaging in such displays.

44
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Internet Data Exchange

The IDX policy requires that the IDX display of the 
participant/broker or subscriber must clearly identify 
the name of the brokerage firm under which they 
operate in a noticeable visible color and typeface.  This 
disclosure may not be possible in displays of minimal 
information such as thumbnails”, “text messages”, 
“tweets”, etc.  

Yes, the policy requires that access to the disclosure information 
will be available by simply following the link, and there not be 

any additional steps or requirements involved.

45
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Is compliance with these disclosure requirements 
mandatory?
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Will buyers be able to extract the entire MLS database and do 
whatever they want with it?

A local MLS can establish reasonable limits of 
the number of listings consumers can retrieve 
in a single query, but no fewer than five 
percent (5%) of the listings should be 
available for IDX display.

46
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No “Scraping” Allowed!!!

Plagiarism of someone’s website, the 
removal of information or pictures 
without written permission

from the listing agent.

47
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What is “scraping”?

What does that mean?

�You cannot copy & Paste!

�You have taken the property out of IDX 
and now it falls under NAR, GREC and 
Trade Mark Rules (they do not allow 
you to copy & paste!)

48
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What does that mean?

� If you take a property from a website and put it on your 
social media site, you cannot give the impression that it 
is your listing!

� You must always have your office name and office phone 
number the same size as your information or larger

� You must credit the company & agent that has 

the property listed

� If you have no room for your office name and phone 
number, there must be a link at the bottom of each page 
showing the office name and phone number to the 
brokers

49
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Good Facebook Page

Advertising: 520-1-.09

1.b

6.  Trade Names and Franchise Names

� For purposes of this rule the term trade name shall 
include trade mark and service mark; 

� And the term advertising shall include, but is not 
limited to, advertising done by others on behalf of 

the licensee

6.
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6.a  Trade Names and Franchise Names

� Any firm using a trade name or any franchisee in advertising 
specific real estate for sale in any media shall clearly and 
unmistakably include the firm’s name as registered with the 
Commission in a manner reasonably calculated to attract the 
attention of the public.

� The firm’s name shall appear adjacent to any specific real estate the 
firm advertises for sale so that the public may unmistakably identify 
the firm listing the specific real estate

� In advertising real estate for sale, rent, or exchange, the name of the 
firm offering the real estate for sale, rent, or exchange shall appear 
in equal or greater size, prominence, and frequency than the name 
or names of an affiliated licensees or groups of licensees/Team

6.a

5/17/2016Advertising: 520-1-.09

Bad Facebook Page

Advertising: 520-1-.09

1.a

EXAMPLES FOR CLASS PURPOSE ONLY
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REGISTRATION
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EXAMPLES FOR CLASS PURPOSE ONLY

6.b

6.b  Trade Names and Franchise Names

� Any firm using a trade name or any franchisee shall 
clearly include the firm’s name as registered with the 
Commission on any contracts or other documents 
relating to a real estate transaction

5/17/2016Advertising: 520-1-.09
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EXAMPLES FOR CLASS PURPOSE ONLY
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EXAMPLES FOR CLASS PURPOSE ONLY

6.c  Trade Names and Franchise Names

� Any firm using a trade name or any franchisee shall 
clearly include the firm’s name as registered with the 

Commission on office signs.

6.c

5/17/2016Advertising: 520-1-.09

7.  Firm Names and Telephone Numbers

� In advertising specific real estate for sale, rent, or 
exchange in any media, the following are guidelines:

7.

5/17/2016Advertising: 520-1-.09



5/17/2016

21

7.a Firm Names and Telephone Numbers

� Firms must include in the advertisement name of the 
firm as registered with the Commission and the 

telephone number for the firm, except when 
complying with lawful restrictions (such as 
covenants or local governmental ordinances) that 
forbid the use of the firm’s name on a particular type 

of sign.

7.a

5/17/2016Advertising: 520-1-.09

7.b Firm Names and Telephone Numbers

� The name of the firm advertising the real estate for 
sale, rent, or exchange shall appear in equal or 

greater size, prominence, and frequency than the 
name or names of any affiliated licensees or 
groups/Teams of licensees.

7.b

5/17/2016Advertising: 520-1-.09

7.c Firm Names and Telephone Numbers

� The firm’s telephone number shall appear in 
equal or greater size, prominence, and 
frequency than the telephone number of any 
affiliated licensee or groups of licensees, and it 
must be a number at which the public 
can reach a broker or a manager of the 
firm without going through the affiliated 
licensee(s) listed in the advertisement.

7.c

5/17/2016Advertising: 520-1-.09
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7.d Firm Names and Telephone Numbers

� Whether contained in a logo or standing alone, the 
name of the firm must be in equal or greater size, 

prominence, and frequency than the name of any 
affiliated licensee or group of licensees.

7.d

5/17/2016Advertising: 520-1-.09

GOOD SIGN BAD SIGN

7.e Firm Names and Telephone Numbers

� A block advertisement in any print media that advertise 
various listings of a firm and includes the name of the 
listing agent next to each listing shall be in compliance 
with this rule if the name of the firm appears only once at 
the top of the advertisement in equal or greater 
prominence and print size than any of the listing 
agent’s names.

� The firm’s name may be located in other positions in 
such block advertisements if the firm name appears 
clearly larger and more prominently than the name of 
any other licensee in the advertisement.

7.e

5/17/2016Advertising: 520-1-.09
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EXAMPLES FOR CLASS PURPOSE ONLY

EXAMPLES FOR CLASS PURPOSE ONLY
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EXAMPLES FOR CLASS PURPOSE ONLY
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EXAMPLES FOR CLASS PURPOSE ONLY

5/17/2016Advertising: 520-1-.09

70

8. Licensees Advertising as Principals

� A Licensee shall not advertise to sell, buy, exchange, rent, 
or lease real estate in a manner indicating that the offer to 
sell, buy, exchange, rent, or lease such real estate is being 
made by a private party not licensed by the Commission.

� Every associate broker, salesperson, and community 
association manager is prohibited from advertising under 
the licensee’s individual name to buy any estate or offer for 
sale, rent, or lease any real estate.

8.

5/17/2016Advertising: 520-1-.09
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8.

� All advertising by associate brokers, salespersons, 
and community association manager must be 
under the direct supervision of their broker and in 
the name of their firm

8. Licensees Advertising as Principals
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� However, when a licensee wishes to advertise real 
estate owned by the licensee and which is not 
under a brokerage engagement, the licensee may 
do so provided:

1. If the licensee’s license is affiliated with a firm, the broker 
holding the licensee’s license has been notified in writing 
of the specific real estate to be advertised

8.1

8.1  Licensees Advertising as Principals

5/17/2016Advertising: 520-1-.09

2. If the licensee’s license is affiliated with a firm, the 
broker gives written consent to advertising the 

specific real estate and approves the advertisement 
itself.

8.2

8.2  Licensees Advertising as Principals

5/17/2016Advertising: 520-1-.09

� Regardless of whether the licensee’s license is 
affiliated with a firm or on inactive status, any 

advertisement must include either:

a. The legend “seller, buyer landlord, tenant (select the 

appropriate name) holds a real estate license” 

b. The legend “Georgia Real Estate License # (insert licensee’s 
six digit number; for example, 000001).”  “Georgia Real 

Estate License” may be abbreviated to “GA R. E. Lic..”

8.3

8.3 Licensees Advertising as Principals

5/17/2016Advertising: 520-1-.09
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9.  Licensees Advertising Approved Schools

� A licensee shall not advertise that such licensee 
offers, sponsors, or conducts Commission approved 

courses or that such licensee offers, sponsors, or 
conducts Commission approved courses in 
conjunction with an approved school or other 
approved organization unless the licensee is 

approved by the Commission to offer such 
courses.

9.

5/17/2016Advertising: 520-1-.09

� Notwithstanding any other provision of Rule, a 
licensee shall make every reasonable attempt in 

advertising to assure

10.

5/17/2016Advertising: 520-1-.09

10.  Licensees Advertising Approved Schools

the public knows that 
they are being contacted by a licensee.

Licensees Acting as Principals

520-1-.11
78
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1.  Written Notification to Broker

� No licensee shall be permitted to list, sell, buy, 
exchange, rent, lease or option or offer to list, sell 

buy, exchange, rent, lease, or option real estate, 
either in individual or multiple parcels, in the 
licensee’s own name or in the name of any 
other firm or entity in which the licensee is 

an officer, employee, beneficiary, or member of 
such firm or other entity acting as principal without 
first advising, in writing, the broker for 
whom the real estate licensee is acting.

1.

5/17/2016Advertising: 520-1-.09

2.  Offers to Buy Associated with a Brokerage Relationship

� Whenever a licensee offers to purchase a property as a 
condition to obtaining a brokerage engagement to sell, lease, or 
exchange or on which the licensee is extending the expiration 
date of an existing brokerage engagement, the licensee must 
enter into a written contract to purchase which expresses all 
the terms and conditions of the licensee’s purchase prior 
to or at the time of entering into the proposed brokerage 
engagement or into the extension of the existing brokerage 
engagement.

� Whenever a licensee offers to purchase a property in order to enable 
a party to purchase, sell, lease, or exchange another property, the 
licensee must enter into a written contract to purchase which 
expresses all the terms and conditions of the licensee’s purchase 
prior to or at the time of the other party’s entering into a contract to 
purchase, sell, lease, or exchange the new property.

2.

5/17/2016Advertising: 520-1-.09

3. Licensees Advertising as Principal

� Licensees advertising to buy, sell or exchange real 
property for their own accounts must comply with 

the advertising requirements of Rule: 

520-1-.09

3.
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Contact Information 

Sharon D Miller - Instructor

Licensed Georgia Real Estate Instructor #313539

912-308-5572 (Cell)

sharonmillerteam@gmail.com

PowerPoint designed by: Beverly Deas
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Georgia Association REALTORS® ­ Partners in Education  
Student Course / Instructor Evaluation  
Course Name _____________________________

  Instructor ________________________________

   Date _____________________________________

 

PLEASE FILL IN THE BUBBLES COMPLETELY SO ANSWERS ARE SCANABLE.

Please do NOT use check marks, x's or any other type of mark.
The instructor encouraged my participation through questions and answers or exercises.

Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree

The instructor presented ideas clearly and made the subject matter interesting.
Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree

The use of the outline / handouts for study and / or reference was helpful.
Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree

The topic is relevant / helpful to my real estate activities.
Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree

I would want this instructor back.
Strongly Disagree
Disagree
Neutral
Agree
Strongly Agree

Additional Comments:

Thank you for your input. (Revised 5­2017)


